[bookmark: _GoBack][image: ]“Partnership” :   A community-based, mutually supportive model of promoting your mission and its needs with individuals who share your mission’s values and priorities.  HOW an organization promotes partnership is as equally important as WHAT an organization  promotes.

www.oblatepartnership.org
The Ten Commands of Partnership
1) The organization is open to engaging in a new and different way.

2) The organization believes it has something of value to offer its partners.

3) Partners seek a deeper connectedness than they currently have and believe the organization can give them that.

4) The first and primary goal of the Partnership is a deepening relationship between the organization and its partners.

5) Regarding organizational needs, the goal of the Partnership is RESOURCE-raising, not FUND-raising.

6) Interactions are judged by how personal they are.

7) Partnership is multi-generational for both the organization and its partners.

8) Partnership is viewed as a ministry by the organization.

9) The charism/s of the organization provide the guiding principals of engagement.  

10) The life of the partnership is evidenced in a variety of ways.



image1.jpg
MISSIONARY

OBIATE

PARTNERSHIP





MISSIONARY

OBILATE
PARTNERSHIP

‘The Ten Commands of Partnership.
1) Theorganzation  open o enaging ina v and it way.

2) T rganization elioves i i oo of vl . s parters.

3 Partrus sk  doegor comnecdrens than theycurrerly haveand
v the rganizaton can give the .

) T st prmarygos of e Partresip s a ding
reltoali et tha rganizaton e s pamre

LY e I R B
RESOURCE riin,not FUND g,

) Insractons re dged by how perslthey are.

www.oblatepartnership.org



